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Creating Consumer value thro

Amazon’'s Ad Options

A Cowen and Co. survey gver the summer asked ad buyers where their Amazon spending was g

o Sponsored products: 29%

“1 These ads can appear above, alongside and
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below search results, and on product detail
pages.

©) Videoads: 21%
They show up on Amazon sites including
Amazon.comand IMDb.

9 Product display ads: 19%

These can appear alongside or below search
results, on product detail or customer review pages,
and in Amazon-generated marketing emails

o Headline search: 18%

Mow known as ‘sponsored brands, these ads
appear above Amazon.com search results and
allow advertisers to promote multiple products

@ Traditional display ads: 13%

They can show up as banners on Amazon.com
and on devices like Fire TV and Kindle, as
well as on third-party sites.

digital marketing

/ <WSJ, Nov 26, 2018>
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Reviewer Activity % g
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. 8 Katherine ).
‘ ‘@ San Francisco Bay Area, CA

WerﬂCt wi W (©® 3 Bubble Tea reviews
800 Feb 4, 2025

1 photo

cute place with lots of loose leaf teas for sale and pastries. staff was patient and helpful. just got the
matcha latte and added strawberry puree. in total cost about 7.25 which is a bit pricey.

in my opinion the matcha flavor is very mellow | did sip it before mixing the drink and the flavor is
very one noted and gets lost in the milk. The strawberry purée was very good and did not taste
artificial at all! you could tell it was made fresh, but there wasn’t enough, once it was mixed its
presence could only be recognized by the seeds that grazed your tongue. due to these factors as

> . BeckyV. added a p you continued to drink the latte tasted more and more like milk, which does not justify the price for
h 1 minute ago me.
Round] Bowling & Arci
48

Arcades, Bowling, Karaoke

strawberry matcha ice latte

Q & @ &

Helpful 1 Thanks 0 Love this 0 Ohno O
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Reviewer activity

1) Review length(Z} 2l 2l Z0l)

2) Reviewer positivity(2l'F0 el 28 Y)

3) Reviewer productivity (250 2| A AHM)
4) Sentiment score(Zf 2l 7o Y H T &)
5) Gender (M&)
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Dependent variables

The sum of consumer votes(useful, cool and funny)

Independent variables

m Reviewer activity

1) Review length(Z} 2|72l Zol)

2) Reviewer positivity(2l'F0{2] 3HA)

3) Reviewer productivity(2lF0oi 2] 4AHAM)
4) Sentiment score(Z 2l Fol ZHIH T HF)

*Demographic information: 5) Gender (2| 70{ 2| AH)

mwnsumer activity

1) Consumer satisfaction(&t|xle| 28 A)
2) Consumer review volume(£H|&te| 2| F 2k

Creating Consumer value through digital marketing

Useful votes Funny votes Cool votes
Useful votes 1 0.829 0.913
Funny votes 0.829 1 0.871
Cool votes 0.913 0.871 1

By Joo Hwan Seo
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| love this salad.
Lovelovelove...
Um....atmosphere is
bad...

—->The number of positive
words: 4

—>The number of negative
words: 1

—>positive(4) > negative(1)
— Sentiment result:
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Lrummy tomato pies and EreatBreads.
[easy}o get to

[reatlprices.
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Positive
Doy - — . .
;{;I’ Like the new look inside...the renovations were a good improvement. Kudos to Smokey Bones

>

for adding purse hooks under the bar!
The pulled pork cuban, pretzel bones, smoked wings and buffague wings are all good.
The salads are not my favorite. Their lettuce is never very good. | love salads but will not order
one from SB after countless instances of yellowed lettuce. Yuck!
However, | will say that the nutty chicken salad is good...just pick around the lettuce.
Sometimes the spring mix is good, sometimes it is a little bitter.
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'yummy' : +4

'great’: +3

‘easy’: +1

'great’: +3

Total: +10
'‘good’: +3
‘improvement’; +2
‘kudos’: +3
‘good’: +3
‘love’: +3
‘favorite’: 0
‘good’: -3
‘good’: -3
‘bitter’: -3
Total: +5
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Reviewer Activity
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Supervised machine learning method: gender prediction based on name

_..———--_~

Q: Model training _

e o o = ==

- Naive Bayes ~ «
~ < _model _ -~

o ——— =

( _Model evaluatlon
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Deep learning

~ "Gender-

-

N\

~ guesser library. -~

,@ our dara | [P

for name in df ["user_name"”]
noer . Detector ()

aata = {
‘user_name [name],
‘sex': [d,get_gendsr(name))
¥

#

# A 5

e

print(df1)

# ‘r

dft = pd.concat{[df1, new_datal)

# DataFrames £
df1. to_excel ("d:##nanw . index=False)

user_name sex
o Josh
o

male
Sharn on most |v_female

most y_f
most iy female

shannon  most |v_fenale

o ndy mostly_female
0 veroniia female
user_name sex
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O Estimation results(1)

Variable Coe(fﬁﬂé:;ent z p Significance
eview length 1.646 10.215 0.000
| 9 (0.161) : :
. -0.326 ok
. .o entiment score -3.992 0.000
Reviewer activity (0(;%?3?
Reviewer productivity (_0_'292) -1.306 0.192
[Reviewer positivity (gggi) 5.253 0.000 -
Review length*Sentiment score ('(?'11322‘ -1.288 0.198
***** , and " represent p-values < 0.01(1%), <0.05(5%), and <0.1(10%) respectively, indicating levels of

statlstlcal significance

* Review length: 2|7 0|7} 45 AH|A} £ 320 2E Aol Hek2 0| (B =1.646, p < 0.001)
—Zo|7tmez|Rol H|sl Zl 2B e R MEE UZSID A2 22 o|& 2H| XA O 28t ME2lD QA& {2 Bet

« Sentiment score: 2l ZHH T8 2| HA+E LH|X EE = 2424 8HB = -0.326, p < 0.001)
— 2ol g|HE 21 Y AEZo0| i § Av|Xte| 7| X| 7} ALt 7|ch x| AR A& 2| mismatching2 2 oI5 Mo R84M QIX| A
K|LIX[A 2 4H Z3 2 LH|XSA MHMH - FEMHO| Ho{X|[= He = §Et

« Reviewer Positivity: 2| 50{2| 2 M(star-rating)0| 242 £H|A} £ Fo| 2A %ol Pak2 o| (B = 0.283, p < 0.001)
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O Estimation results(2)

Consumer activity

. Coefficient L
Variable (SE) z p Significance
0.101 .
Gender (0.036) 2.816 0.005
. -0.342
- } o
Gender*Review length (0.139) 2.465 0.014
- 0.148
Gender*Sentiment score (0.095) 1.552 0.121
. . 0.164 -
Consumer satisfaction (0.046) 3.541 0.000
Consumer review volume "0.221 -3.166 0.002
su view volu (0.070) . .

xxxxx

statistical significance

* Gender: HAIZ| RO 2CHO{AE| 7O I 288 | X HFE7 FELOFE(B = 0.101, p < 0.01)

 Gender*Review length: A&t 2|5 Zo|ZtAS

00
fol

o= 2H| X ES0| FEH
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x|

— 0o{d 2| RO} =M 8t 2l 2| R = 2o 2l /o7 2fd et 2| RLt B2 2l /ol Hlal C

ZtMEHZl 2| R Tt et M EALE I Z 22 2l /e

—

« Consumer satisfaction: Z&H| A} S5 E I} =255 4H| X}

» Review volume: Zt | A EZof| HAHZ 2|/ 7= 2H| X £ 20 -
— M2 U2 B|HIIHIEA| 2t HEE LIEN] = ZH2 o 2 2|o| &t
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