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U.S. STOCK SCARE * HEWLETT-PACKARD THRIVES * ABB’S BIG BET

FORT,INE

/ 27

IS
HERB |
KELLEHER - AMERlCA’S

CEO?

He's wild,

he’s crazy, he's in
a tough business —
and he has built the
most successful
airline in the U.S.

The mission of Southwest Airlines is
dedication to the highest quality of
Customer Service delivered with a
sense of warmth, friendliness,
individual pride, and Company Spirit.
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0|=2| Southwest Airline

GAN You NAME
THE AIRLINE
WiTH Low FARES
ON EVERY SEAT
OF EVERY FLIGHT,
EVERYWHERE
IT FLIES?

i
SOUTHWEST"

THE Low Fare Airline™
2225

Adter lengthy deliberation

at the highest exccutive levels,
and exfensive consuliation
with our iegal department,
we have arrived at
an official corporate response
- A i
to Northwest Airlines claim
to be number one
in Customer Satislaction.
]

“IJiﬂI‘, liﬂl‘. E)EH]'LS on {i 1‘(‘:1

2 Juist Flane Smart”
Do o aeets 1-B00-I-FLY-SVAA - BO0- 435 5752 l:ﬂll
ha
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