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The Systematic Dynamics
of Social Network Activities
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Have some degree of trust* in the following forms of advertising
April 2009

Recommendations from people known | 50
Consumer opinions posted online _ 70%
Brand websites |GGG 70%
Editorial content (e.g. newspaper article) NG 5%
Brand sponsorships | o

Newspaper |GG 15
Magazines |GGG 5o
Billboards / outdoor advertising NN S
Redio | 55
Emails signed up for N S
Adsbefore movies NG 2
Searchengine results ads |GGG 1%
Onlinevideoads |G 7%
Online banner ads _ 33%

Textads on mobile phones I 24%
Source: The Nielsen Company

*E.g. 90 percent of respondents trusted “completely” or “somewhat” recommendations from people they know
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« A. Triangulation Effect: Over—confidence (Ash Tray Experiment)
 B. Biased Representation: Over— and under—-representation
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Offline WOMZ2 Online SNS Communication®
3Jt Xl XFO|& (chung, IBR 2011)

Galaxy Data source: DaumSoft
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Endogeneity
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4 Types of SNS (Gartner Group)

* 1. Social Networking: (Profile-based)
— Facebook, Cyworld, LinkedIn---

e 2. Social Collaboration: (Task-based)

— Wiki, Social funding, Social bookmarking---

» 3. Social Publishing(Sharing): (Information-
based)

— Blog, Microblogging(Twitter,Me2Day), Live Casting

e 4. Social Feedback:

— Epinion.com---
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Brand-building

Networking

Customer service

Sharing work-related project information
Competitive monitoring

Sales prospecting

Reserch

Other
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SNS Marketing ToolsS ———————

SNS Tools AD e SNS AD/ Buzz Marketing/ Media marketing (UCC)
Viral e Site sponsorship
Marketing  Blogger sponsorship (e.g. Video Blogger)
— Promotion e Story Marketing
— Price e Social Commerce = online G.B.
(Group Buying) » offline G.B.
—  Channel e Site sponsorship
Product = Crowd Sourcing/Open Innovation
o (R&D) = More Network Externality

» Social Network-based Product (Social Connector)
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Mass Comm.

WOM Comm.

Communication®] ¥4 H-gk ﬁ
«17]: Mass Communication
«27]: WOM (Word-of-Mouth)
«37]: Crowd Sourcing?




What is the Next Wave?

Social TV, Smart Camera?
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